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ABOUT THE

MTN
GROUP

MTN SA
FOUNDATION

The MTN Group (the Group) is a leading
multinational telecommunications operator
in emerging markets in Africa and the
Middle East. The Group is at the forefront
of the digital revolution and invests
significantly in advanced communication
networks across 21 countries, connecting
more than 250 million subscribers every day.

The MTN SA Foundation (the Foundation) is
the corporate social investment division of
MTN South Africa, which is the South African
operating company of the MTN Group.
The overarching social investment
mandate of the MTN SA Foundation is
to use technology and innovation within
the information and communications
technology (ICT) sector to improve and uplift
the lives of disadvantaged South African
communities. The focus area of the
Foundation’s programmes is education.
The education portfolio has flagship
programmes that are complemented by a
number of carefully selected interventions
designed to allow the Foundation to be agile
and responsive in delivering solutions to the
most marginalised in the country in urban,
semi-urban and rural schools.

Since 1994, the MTN Group has pursued a vision to
deliver a bold new digital world to customers and the
communities in which the company operates. Its mission
is to make customers’ lives a whole lot brighter and
leverage the talent of the Group’s 19 569 employees
worldwide to offer innovative products and a quality
customer experience. The Group values and promotes
diversity and integrity, and continues to build a strong
organisational culture across all its markets.
Digital connections help transform economies and
societies, and the Group recognises the importance of
its relationships with all stakeholders. The company
aims for integrity and value in its dealings with the
communities in which it works: customers, employees,
shareholders, the media, governments, regulators,
suppliers, as well as business and industry partners.
The Group’s head office is in Johannesburg,
South Africa, where it is listed on the Johannesburg
Stock Exchange under the share code “MTN”. The Group
has operations in Afghanistan, Benin, Botswana,
Cameroon, Ivory Coast, Ghana, Guinea Bissau,
Guinea Republic, Iran, Liberia, Nigeria, Republic of Congo
(Congo Brazzaville), Rwanda, South Africa, Sudan,
South Sudan, Swaziland, Syria, Uganda, Yemen and
Zambia. The Group also has ISP licences in Namibia and
Kenya, and a value-added service licence in Ethiopia.
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ABOUT THE

MTN is a future-oriented company that is passionate
about the empowerment of the youth. It is for this
reason that the Foundation targets young people with
enterprise development training and experiential learning.
The Foundation also supports schools for learners with
special needs by providing ICT infrastructure, specialised
software and teacher training.
The MTN infrastructure has not only given millions of
people the ability to satisfy the most innate of human
needs – communication and connection – but it has
opened up a world of opportunities for marginalised
communities and contributed to their ability to access
opportunities and thrive in a bold new digital world.
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JACQ U I O’S U L L I VA N

FOREWORD FROM THE EXECUTIVE:

CORPORATE AFFAIRS
MTN remained resilient amid a turbulent 2019 and was able to cement its position as
a responsible corporate citizen that cares for the communities in which it operates.
In South Africa, rising unemployment, poverty and inequality remained key areas of concern.
The scourge of gender-based violence also took hold of our collective psyche, demanding
of each of us deeper reflection as to the role we should play in creating a society that is
safe for all.
Our resilience stems from our unique strengths as
a business that is deeply rooted in South Africa, but
also with a global mandate given its operations across
21 dynamic markets in the Middle East and the rest of
Africa. Our resilience is also shaped by our values, which
are designed to foster a culture of candour, collaboration
and accountability, and enable our employees and
key stakeholders to contribute to our vision of a bold
new digital world. MTN’s resilience is shared by our
corporate social investment arm, the MTN SA Foundation.
While it was not immune to challenges emanating from
the domestic and global operating environment, the
Foundation continued to bring hope to disadvantaged
communities across South Africa.
Part of our mandate as a global telecommunications
company is to improve the availability and affordability
of ICT services in the communities we serve. This is
particularly important given the fact that the ICT sector
is now one of the fastest-growing job markets and a key
contributor to the mainstream economy. The need for
competent and skilled employees in the sector is why, in
2019, the Foundation’s flagship programme continued
to provide ICT infrastructure, connectivity and training
to a variety of educational institutions, including schools
for learners with special needs, and Technical and
Vocational Education and Training (TVET) colleges.
The MTN SA Foundation also supported a number of
youth-led enterprises. This allowed us to partner with
exciting initiatives such as Enactus, whose experiential
learning programme is aimed at creating a better
world and formidable future leader by encouraging the
development of the next generation of entrepreneurial
leaders and social innovators. In addition to sponsoring
the overall winners of the Enactus National Competition,

the MTN SA Foundation sponsored the ICT Challenge,
with the goal of identifying innovative ICT-driven
business concepts and helping them grow into viable
enterprises. For a second year running, the team
from the Durban University of Technology (DUT) won
the national competition. The DUT team went on to
represent South Africa at the Enactus World Cup held in
the United States, where they reached the semi-finals.
None of the achievements discussed in this report
would have been possible without the support of our
stakeholders and partners. We extend our sincerest
gratitude to every single individual who worked with or
supported the MTN SA Foundation in 2019 and look
forward to more partnerships as we continue to work
towards making a lasting difference in the communities
we serve.
Our heartfelt gratitude also goes to Professor
Njabulo Ndebele, who stepped down after serving
as chairman of the MTN SA Foundation Board of
Trustees for the past ten years. We wish him all the
best for the future and hope we can continue to count
on his expertise and counsel. We end by welcoming
Dr Mosibudi Mangena as new chairman of the board and
Professor Tinyiko Maluleke, Dr Nobulembu Motjuwadi,
Mrs Zodwa Pakade, Mr Christiaan Wirtz and
Mrs Mapula Bodibe as our new trustees. We have no
doubt your skills and experience will be an asset to our
board and look forward to working with you.

Jacqui O’Sullivan
Executive: Corporate Affairs
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THANK YOU FOR YOUR SERVICE!

BOARD CHAIRMAN
PROFESSOR
NJABULO NDEBELE

As your time as Chairman of the board of the MTN SA Foundation has
drawn to a close, we wish to express our sincere gratitude for your service.
A tremendous thank you for the gift of your time, talents and guidance
throughout your 15-year tenure at the helm of the Foundation. You leave a
great legacy for us to continue.
We are most thankful for your visionary leadership, work behind the scenes and unwavering
commitment to the mission and vision of our organisation. You have been integral to the
important advances we have made, particularly in the areas of strategy development and
implementation, and in steering the MTN SA Foundation into an important role player in our
country’s development landscape.
We wish you everything of the best in your future endeavours and hope we can continue to count
on your guidance and support as we work towards our vision of a better South Africa for all.
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DR MOSIBUDI A MANGENA

MESSAGE FROM THE

CHAIRMAN

Contemporary perspectives on the role of business in society affirm our belief that
companies like the MTN Group can no longer exist just to pursue profits. The world
has changed. The pursuit of profit now needs to be coupled with ethical practices and
sustainability in the domains of the environment, society and governance. This informs the
MTN SA Foundation’s key priorities and strategic direction. Contemporary perspectives
on the role of business in society have also prompted us to reflect on our approach to
sustainable development and think carefully about how to remain agile and responsive
whilst we continue to thrive in a challenging and dynamic operating environment.
Since its establishment in 1994, the MTN Group has
consistently demonstrated ongoing commitment to the
sustainable socio-economic development of the countries
in which it has a presence. The business has also
demonstrated an understanding of the importance of
stakeholder engagement. Taken together with its mandate
to adopt ICT-led social investments, in line with the
Broad-Based Black Economic Empowerment (B-BBEE)
Charter’s ICT codes, this creates the backdrop against
which the MTN SA Foundation’s social investments and
strategic partnerships are implemented.
In this edition of our report, we reflect on some of these
social investments and strategic partnerships as we look
back on our key achievements in the 2019 period. We also
look back on the progress made in the implementation
of our 2018 to 2020 strategy, and ahead to 2020,
highlighting the key areas we would like to focus on in the
last year of our current three-year strategic plan.
In line with our mandate and strategic plan, education
remains our flagship programme of intervention.
Over and above the ongoing interventions through
which we provide ICT infrastructure, connectivity and
training to educational institutions across the country, we
have made significant investments in the digitisation of
computer applications technology (CAT) and information
technology (IT) curricula. This content is currently being
rolled out through our zero-rated digital platforms and
is expected to contribute to bridging the digital divide by
allowing disadvantaged communities access to a range of
free digital educational resources.

6

MTN SA FOUNDATION
2019 ANNUAL REPORT

We have also renewed our commitment to youth-led
enterprise development and in 2019 supported several
initiatives including the Enactus ICT Challenge, the SAGE
global teenage entrepreneurial programme and the Step
Up to a Start Up programme. All this is aimed at fostering
an entrepreneurial mindset among high school learners.
This is in direct response to the need for youth skills
development in which technological advancements are
rapidly altering the way we live and work, creating an
imperative for us to equip our young people with the skills
they need to cope in the future.
Final consideration is given to the work we have
done through our Special Programmes, in particular
the MTN Awards for Social Change. The awards aim
to establish a platform through which non-profit
organisations are exposed to monitoring and evaluation
practices and principles that will enable them to enhance
their abilities to measure the outcomes of their work, and
ensure maximum impact is achieved. This is in line with
our commitment to evidence-based decision-making
as we work towards implementing programmes that
are contextually relevant and in line with the needs and
priorities of the communities in which we operate.
The achievements highlighted here and detailed in the
rest of our 2019 report would not be possible without
the support and dedication of the leadership and staff
of MTN SA, which has seen the Foundation become
an important role player in South Africa’s sustainable
development landscape. The Foundation team, under the
leadership of Kusile Mtunzi-Hairwadzi, has also played a

pivotal role in engaging our communities and cementing
MTN’s reputation as a responsible corporate citizen.
We recognise and appreciate these efforts.
As we come to the end of yet another successful
year, I would like to express my gratitude to the
MTN SA Foundation Board of Trustees for their
commitment to providing the strategic direction
and guidance that have enabled the Foundation
to deliver on its mandate. Special thanks go to
Professor Njabulo Ndebele, who leaves after serving on
the Board of Trustees for ten years. His dedication and
commitment to the work of the MTN SA Foundation will
serve as a source of inspiration as we continue to build
on the foundation he has so capably laid.
I would also like to extend a warm welcome to
Professor Tinyiko Maluleke, Dr Nobulembu Motjuwadi,
Mrs Zodwa Pakade, Mr Christiaan Wirtz and
Mrs Mapula Bodibe who joined the MTN SA Foundation
board of Trustees during the 2019 financial year. I look
forward to working with you.
As I take over as chairman of the board, it is my sincere
hope that I can count on the support of both the team
at the MTN Group and the Foundation, as well as our
broader stakeholder universe.

Dr Mosibudi A Mangena
Chairman, MTN SA Foundation
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KUSILE MTUNZI-HAIRWADZI

MESSAGE FROM THE

GENERAL MANAGER
MTN is a leading telecommunications company at the cutting edge of technological
advancements. This creates for the MTN SA Foundation a responsibility to remain at pace
with an increasingly dynamic operating environment and responsive to the developmental
needs of our country and the communities we serve. Our approach as the social investment
division of a global telecommunications company is to use technology to drive inclusive
socio-economic development.
In 2019, we provided ICT infrastructure, training and
connectivity to secondary schools, tertiary institutions
and community centres. These included institutions in
some of the most remote parts of our country such as
Henrietta Stockdale Nursing College in the Northern Cape
and Life Recovery Youth Centre in Randfontein.
We also renewed our commitment to youth
empowerment by supporting enterprise development
initiatives that target young people at secondary school
and tertiary level. Our initiatives also target youth-led
small, medium and micro enterprises (SMMEs).
Embedding a culture of care, empathy and inclusion
remains a key priority for the MTN SA Foundation.
For this reason we continued to support schools for
learners with special needs including Thlokomelo
Remedial School for Dyslexia, which received ICT-

enabled learning resources. This support was
provided in partnership with Samsung. We hope other
stakeholders heed the call for a more inclusive approach
to corporate social investment and join us in supporting
schools for learners with special needs.
As we look back on 2019, we are proud of the
successes we have achieved in partnering with our
key stakeholders, ensuring successful completion of
projects and a lasting impact in the communities we
serve. These successes demonstrate our commitment
to responsible social investments and underscore our
belief in delivering shared value that is measurable,
sustained and inclusive.
Driven by this belief, the Foundation partnered
with Trialogue to deliver the MTN Awards for Social
Change. The awards recognise and reward non-profit

Impact of the

EDUCATION
PROGRAMME

MTN SA FOUNDATION
programmes in 2019

MULTIMEDIA CENTRES AT
MAINSTREAM SCHOOLS

Education Programmes
R34.6 million
Community Programmes
R12.5 million
Special Programmes
R11.6 million
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Reached 1 967 learners

Total project expenditure

R58.7 million
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MULTIMEDIA CENTRES
AT LSEN SCHOOLS

Reached 15 330 learners
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organisations (NPOs) that are able to provide evidence
of the positive difference they are making. A total of
R1 million in prize money was awarded to the winning
NPOs in each of three categories, as well as a fourth
bonus winner.
We are proud of inaugural winners, TEARS Foundation,
who won the award in the small NPO category;
gold Youth Development Agency, who won the award
in the medium NPO category; Teach A Man to Fish, the
large NPO category winner; and Ubunye Foundation
Trust, who was the winner of the bonus prize. It is
our hope that through the awards we will establish a
platform for learning and sharing information that will
assist non-profits to engage in good monitoring and
evaluation practice.
Looking ahead to 2020, our goal is to remain resilient as
we forge ahead in the face of enormous challenges in
our operating environment. We will also remain a reliable
partner in sustainable development and continue
to leverage MTN South Africa’s vast technological
capabilities to help South Africa and its citizens benefit
from a world of digital opportunity.

ENACTUS 2019

SAGE SA 2019
85 schools
participated

2 748

9 296

students reached

learners reached

HEALTHCARE TRAINING INSTITUTIONS

9

multimedia centres
connected

Kusile Mtunzi-Hairwadzi
General Manager

ARTS &
CULTURE
PROGRAMME

COMMUNITY
PROGRAMME

26 universities
participated

I take this moment to thank MTN South Africa for its
support and MTN employees for their unwavering spirit
of volunteerism and generosity. I would also like to
extend my gratitude to all stakeholders who partnered
with us on our various initiatives during the last leg of
our three-year strategic journey. To the MTN Board
of Trustees, we could not have done this without you.
Special thanks go to Professor Njabulo Ndebele who
steps down after serving ten years as chairman of
the board. Lastly, my sincerest gratitude to the team
at the MTN SA Foundation for all your hard work
and dedication in driving change and hope for many
South Africans. I believe we have the people, strategy
and culture needed to play a meaningful role in the
transformation of communities and I look forward to
walking this journey with you in 2020 and beyond.

SPECIAL
PROJECTS

WHAG/School Outreach Programme
reached 1 205 learners

MTN 21 days of Y’ello Care

CONVERSING
THE LAND

MTN EMPLOYEES VOLUNTEERED

120
beneficiaries
reached

DREAMS,
WISHES AND
EXPECTATIONS_
RECYCLED

100

guests at opening

2 700

15 beneficiary sites
3 000 PAIRS OF SCHOOL SHOES
Y’ello Care Career Day
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Education is the Foundation’s flagship programme.
We believe that this is the area in which our expertise,
experience and resources enable us to make the
greatest impact. Through our education portfolio,
we facilitate access to and uptake of comprehensive
information and communications technology (ICT)
solutions in disadvantaged communities across the
country. This is in line with our commitment to a
South Africa in which young people reach their full
potential and participate in the mainstream economy.
Our interventions in the education portfolio are
structured around our Schools Connectivity programme,
which has three key pillars:
•	The integration of technology and digital content in
the classroom through the installation of multimedia
centres and provision of ICT equipment to schools.
The equipment provided is preloaded with curriculumaligned software, allowing both educators and
learners to access digitised educational resources
and does not need internet connection.
•	To ensure the effective use of equipment and
resources provided through the programme,
we equip educators with the skills they need to
adapt their classrooms and make effective use of
technology in their teaching practice.
•	The third pillar supports the development and
digitisation of open source educational content.
This is done in partnership with the Department of
Basic Education and other partners in the private
and non-profit sectors.

Learners with special needs and other marginalised
communities such as rural areas, townships and
remote parts of the country are a key priority in our
programmes. This is in line with our values as a business
and belief in the potential of each and every member of
the communities we serve.
In 2019, the Schools Connectivity programme
supported beneficiaries within both the basic education
and tertiary education sectors. These included
institutions such as the University of Limpopo and
Dr Molefi Oliphant Secondary School. We also continued
our partnership with the Department of Education in
the digitisation of learning content and development of
curricula for computer applied technologies (CAT) and
information technology (IT).
We have learnt that change management and leadership
training are critical to the successful adoption of ICT.
It is for this reason that we implemented a change
management programme in the schools we supported.
This allowed us to ensure that both educators and
learners in the schools benefiting from the Schools
Connectivity programme are equipped with the skills
they need to effectively integrate technology into the
learning environment.
Our achievements in the education portfolio
demonstrate our unwavering commitment to delivering
solutions that are contextually relevant and aligned to
the key priorities of the communities we serve. They also
demonstrate our dedication to inclusive development
and partnerships that deliver and bring positive change.

Educa
PROGRAMMES
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“Education through ICT has become a golden thread that runs through our social investment
strategy. In line with this, the MTN SA Foundation identified a gap in the rural and special needs
learning environments, and the urgency with which education should become more inclusive.
Working with like-minded partners and government, 2019 saw the Foundation continuing to
drive interventions through which specialised equipment is provided to students who need it the
most,” says Kusile Mtunzi-Hairwadzi, General Manager: MTN SA Foundation.

MULTIMEDIA CENTRES AT
LSEN SCHOOLS

6

REACHED

15 330
LEARNERS

1 x centre for remedial education
1 x centre for hearing impaired learners
4 x centres for learners with intellectual disability

2

MULTIMEDIA CENTRES AT
MAINSTREAM SCHOOLS

REACHED
LEARNERS

1 967

TEACHER TRAINING

375 teachers

trained

ation

Through our education
portfolio, we facilitate
access to and uptake
of comprehensive ICT
solutions in disadvantaged
communities across
the country.
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EDUCATION PROGRAMMES

Schools Connectivity
Programme
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The Schools Connectivity Programme
provides learners from disadvantaged
communities across South Africa
with the opportunity to thrive in an
increasingly digital world. It is driven
by our belief that in order to improve
educational outcomes and create longterm prospects for meaningful economic
participation among marginalised
members of our society, we need to
bridge the digital divide.
In 2019, we provided 40-seater multimedia
centres to 11 schools and two tertiary institutions
across South Africa. Each multimedia centre was
equipped with an interactive whiteboard, data
projector, multifunctional printers and specialised
software for learners with special needs. We also
provided each beneficiary with 24 months of free
internet connectivity, basic training in ICT skills and
implemented change management programmes.
This comprehensive approach to our Schools
Connectivity Programme enables us to complement
existing skills and resources, and secure buy-in
from some of our most important stakeholders –
educators and learners themselves.
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EDUCATION PROGRAMMES

Support for tertiary institutions:

University of Limpopo

The University of Limpopo is a leading institution which provides a range of courses at
both undergraduate and postgraduate level. Like other tertiary institutions the world over,
it needs to continuously adapt to remain relevant in a fast-changing world. This includes
leveraging the right kind of technology to help students get the most out of every learning
opportunity, both in and out of the classroom.
In 2019, the Foundation provided teleconferencing
equipment to the institution. The initiative was the first
of its kind for the Foundation, representing a departure
from the type of support we would normally provide
through our education portfolio.
The teleconferencing equipment provided to the
University of Limpopo is used in a number of ways.
These include distance learning for students enrolled
in the university’s satellite campuses, contact with
lecturers who are based off-site and collaboration with
international peers.
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Our investment in the University of Limpopo highlights
the extent to which technological changes fuel demand
for accessible alternatives to traditional real-time,
campus-based instruction, and the role we can play
in facilitating those alternatives. The partnership also
demonstrates our ability to adapt to the priorities of the
communities we serve and tailor our solutions to meet
their needs when it matters most.
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Support for
schools for
Learners with

Special Needs

Inclusive development is one
of the central themes of our
2018 to 2020 strategic plan.
It is for this reason that in
2019, we continued to prioritise
the needs of learners with
disabilities. We supported
schools with ICT infrastructure,
specialised equipment,
customised learning material
and internet connectivity.
Each school also received
support with teacher training
and change management, in
line with best practice.
Our goal in supporting schools for
learners with special needs was to
ensure learners in these schools have
the same access and opportunities as
other learners, and are able to reach
their full potential.
Through our experience and close
partnership with stakeholders such as
the Department of Basic Education, we
have learnt that a lot more remains to
be done to fully integrate people with
disabilities into our communities, and
afford them the dignity and opportunities
they deserve. This is an area we will
continue to focus on and hope our
partners in the private and non-profit
sectors will also prioritise.

“We are humbled to be given
the opportunity to enrich the
learning experience of learners
with special needs through
the usage of technology and
connectivity. We hope the
equipment we have provided
will go a long way towards
stimulating the thirst for
knowledge and education.”
Kusile Mtunzi-Hairwadzi,
General Manager:
MTN SA Foundation
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Partnership with
Department of Basic Education
in the digitisation of

educational content
Technology is increasingly becoming an
essential amenity and is no longer far
behind basic services such as water,
electricity and healthcare to being a key
enabler in the South African economy.
Digital inclusion has the potential to impact
individual rights and access to things such
as economic opportunities, information and
education. However, unless a concerted
effort is made to enhance digital inclusion,
many marginalised communities will
continue to be left behind, and experience
deeper digital and social divides.
The need to bridge the digital divide is one of the main
driving forces behind the partnership between the
Foundation and the Department of Basic Education.
In 2019, we worked closely in the digitisation of learning
resources for two ICT-related subjects, CAT and IT.
The department provided guidance designed to ensure
the educational content is aligned to the rest of the
school curriculum. We, on the other hand, continued
to make progress in the development of platforms
through which learners in grades 10 to 12 will be able to
access zero rated content access content at no cost to
the learners.
We believe we can bridge the digital divide by leveraging
on the availability of the internet services and
provide relevant technology equipment to vulnerable
communities. We are looking forward to rolling out our
digitised content in 2020.
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BENEFICIARY CASE STUDY

Dr Molefe Oliphant
Secondary School

Dr Molefi Oliphant Secondary School is located in Bophelong, Vanderbijlpark and has
a total enrolment of 1 182 learners. In 2019, the school received a donation of a fully
equipped 40-seater multimedia centre from the Foundation. This included a workstation
for educators, printers, projectors, interactive whiteboards and an internet router.
The Foundation also provided the school with 24 months of internet connectivity.
Prior to this, the school did not have a computer lab or
any ICT equipment. It is now able to offer learners ICTrelated subjects such as CAT and IT, both of which were
introduced after the donation by the Foundation.
In addition to the multimedia centre, the
Foundation donated stationary packs to learners
at Dr Molefi Oliphant Secondary School. The packs
included pencils, pens, rulers and mathematics sets.
Learners also received a donation of school shoes and

were invited to participate in the Career Day held at the
MTN head office.
The support provided to the school has had a positive
impact. Learners have taken up ICT-related subjects and
will be able to use technology to gain the skills they need
to thrive in a changing world. The donation has also
benefited teachers in the school who also use the ICT
equipment donated by the Foundation to improve their
own personal and professional development.

“We are grateful for the donation
made by MTN. It has brought serious
change in the lives of our learners,
made it possible for them to learn
how to use computers and broaden
their horizons. We are confident
we will be able to prepare them for
the Fourth Industrial Revolution.”
Mrs Machobane, Educator:
Dr Molefi Oliphant Secondary School
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While technology offers endless opportunities for
South Africa, a risk remains that only some sections of
the population will benefit, with the rest seeing a further
widening of income inequality. This creates a challenge
for telecommunications companies such as MTN to
accelerate digital inclusion by addressing issues related
to internet coverage, affordability and adoption.
Our Community Programmes respond to this challenge
by facilitating direct contact with vulnerable communities,
tertiary institutions and the youth. The portfolio allows
us to respond to needs that go beyond our flagship
education programme through two broad programmes,
health and enterprise skills development. The approach
is built on the realisation that the well-being of society
is inextricably linked to the health and socio-economic
well-being of the individuals within our communities.
Without good health and meaningful access to the
formal economy, people will not be able to reach their full
potential and actively contribute to the development of
their communities.

Our Community Programmes portfolio are
structured as follows:
•	The e-Health programme uses technology
to enhance teaching and learning within
institutions of higher learning. It achieves
this through the provision of ICT
infrastructure, curriculum-aligned content
development and training of educators
and lecturers.
•	The Enterprise Development programme
is aimed at fostering an entrepreneurial
mindset among youth. It achieves
this through the provision of training,
mentorship and small business support
pitched at three different levels:
secondary schools, tertiary institutions
and in communities through SMMEs.

Comm
PROGRAMMES
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HEALTHCARE TRAINING INSTITUTIONS

Our Community Programmes
respond to this challenge by
facilitating direct contact with
vulnerable communities, tertiary
institutions and the youth.

9

26

85

universities participated

multimedia centres connected

schools participated

ENACTUS 2019

SAGE SA 2019

2 748

9 296

students reached

learners reached

munity
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COMMUNITY PROGRAMMES

e-Health

programme
Good health is central to the well-being of
society. It serves as a foundation on which
economic productivity, inclusive growth
and sustainable development can be
achieved. This makes a functional and wellrun healthcare sector a key priority and
important pillar of society.
As economic forces and technological advancements
continue to change the manner in which health services
are delivered, it is more important than ever for the
government and private sector players such as MTN to
work together to ensure affordable healthcare for all.
A natural starting point in this is the provision of quality
education and training to aspiring healthcare workers.
It is against this background that the Foundation
continues to implement its e-Health programme.
In 2019, we supported two tertiary institutions,
namely Henrietta Stockdale Nursing College in the
Northern Cape and the University of Zululand in
KwaZulu-Natal. While the multimedia centre at the
University of Zululand has been completed, the one at
Henrietta Stockdale will only be completed and handed
over in 2020.
Support provided to the two institutions is expected
to have a positive impact on the delivery of teaching
and learning. Trainee healthcare workers will be able
to access supplementary digital content on courses
such as anatomy and physiology, which can be difficult
to understand. Experience shows that once students
understand these basic concepts, they perform better
academically. The infrastructure provided by the
Foundation and the digitised educational content will
also allow for easier integration of new topics, research
and innovation.
In addition to infrastructure and connectivity, we
provided training to lecturers and students on basic
computer skills. This was done as a means of ensuring
uptake of the technology, integration of ICT into the
teaching and learning process, and full utilisation of
the infrastructure and equipment provided to each
institution.
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Sefako Makgatho

Health Sciences University (SMU)
Sefako Makgatho Health Sciences University (SMU), previously known as Medunsa, is an
institution of higher learning which opened its doors in 2015 after breaking away from
the University of Limpopo. It is located in the township of Ga-Rankuwa, on the outskirts
of Pretoria. In 2019, the university received our support in the form of ICT infrastructure
and equipment. This entailed the refurbishment of an existing computer lab, taking it
from a 27-seater facility to one that is now able to accommodate 40 students at a time.
Old furniture and outdated ICT equipment were also replaced with newer, more specialised
equipment including projectors, printers and interactive whiteboards.
We also provided the university with digitised, interactive
educational content geared towards the health sciences.
The software includes a medical library covering over
2 000 topics. The medical library makes use of visual
resources such as animated videos, simulations and
quizzes designed to make it easier for students to
understand concepts they might be finding difficult
to grasp. The high resolution animations create an
immersive learning experience, making it easier for
students to remain engaged and focused.
While the facility installed by the Foundation is open
to the entire academic community at SMU, its primary
beneficiaries are undergraduate students who use it to
access the content we provide. The students also use
the centre to access the internet and other educational
resources, write their assignments and conduct
presentations that require facilities in the centre. Lastly,
the multimedia centre is used for library and information
services training.
The numbers of students at SMU have grown steadily
over the past few years and are expected to continue
on this trend. This has resulted in increased demand
for facilities. However, budgets are not expanding at the
same pace. The support we have provided is therefore
timely and meets an important need.
As with all other projects implemented by the
Foundation, a change management and stakeholder
engagement approach was adopted for the SMU
initiative. Key role players including the ICT department,
the institutional support department which deals
with technical support, and the projects and security
departments were all involved from inception until

handover of the new computer lab. The library and
information services department also played an
important role, particularly in the training of staff and
roll-out of systems to ensure effective use of the facility.
A part-time student liaison officer was also appointed
to take care of student queries. All of these mechanisms
are expected to result in the full utilisation of the
multimedia centre and contribute to improved academic
performance among students.

“I have no doubt that, in the medium and
long term, we will have improved pass rates
at undergraduate level. This will help us
to motivate for additional resources and
enable us to reach a wider student body.”
– Sarah Kibirige, Director: Library and
Information Services
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Enterprise Skills
Development programme
Enterprise skills development is one of the key priority areas of our 2018 to 2020
strategic plan. This is in line with our character as a future-oriented business that is
passionate about helping youth to take full advantage of digital opportunities and
enjoy the benefits of a connected life.
In addition to our focus on embedding ICT in enterprise skills development, we support initiatives that integrate
experiential learning into their programme delivery. In this way, we are able to facilitate the transfer of practical
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skills that are appropriate to the specific context and
needs of participants and, ultimately, ignite a passion for
entrepreneurship among South African youth.

and talent by developing home-grown solutions
to some of the most pressing challenges facing
their communities.

In 2019, we partnered with a number of organisations
that provide enterprise development training services.
These included Step Up to a Start Up, which uses
technology to promote an entrepreneurial mindset
among schoolgoing teenagers, reaching over
12 000 secondary school learners each year.

To ensure a holistic intervention, we factored
small business development and new venture
creation into our enterprise development
programme and worked with organisations that
support established SMMEs. These included
Hodisang Dipeu Holdings (HDH) and Datacomb
Development Hub (DDH). Through these
partnerships we contributed to the growth of
resilient, tech-driven SMMEs that are able to cope
in an ever-changing world.

We also supported Students for the Advancement of
Global Entrepreneurship South Africa (SAGE SA) and
Enactus. The two interventions created opportunities for
young people across the country to showcase their skills
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... in schools

SAGE and Step Up to a Start Up
South Africa is facing a crisis, with its youth unemployment rate having reached a record
58% in 2019. Entrepreneurship and small business development are widely seen as some of
the key avenues through which this challenge can be tackled. While efforts have been made
to support youth-led businesses, very little focus is placed on nurturing entrepreneurship
from a young age. Schools do not have the resources to develop young entrepreneurial
minds, let alone expose them to different opportunities. In response to this, we partnered
with Students for the Advancement of Global Entrepreneurship South Africa (SAGE SA) and
Step Up to a Start Up to support youth entrepreneurship programmes in schools.
We are driven by a strong desire for all young people
to have the self-belief, freedom and ability to create a
positive future for themselves and their communities.
We therefore provide entrepreneurship training
alongside personal development programmes. In the
past four years the partnership between the Foundation
and SAGE SA has enabled 2 282 young people to receive
training on entrepreneurship. Learners also receive
training in personal development geared towards
instilling self-confidence, resilience and improved
interpersonal skills. On completing the programme,
each participant is awarded an NQF Level 5 certificate
accredited by the University of the Free State.
In 2019, the partnership assisted learners from
Parktown Boys High School and McCauley Girls High
School in Johannesburg to jointly develop a travel and
services app designed to connect service providers
and consumers. They were subsequently selected to
represent South Africa at California State University,
in the United States. This is one example of the type
of the opportunities to which participants in the SAGE
programme are exposed.
Step Up to a Start Up has been equally successful, with
a total of 12 030 learners completing the programme
through the support of the Foundation. Though not all
participants go on to become entrepreneurs, Step Up
to a Start Up has helped young people to develop
an entrepreneurial mindset, which is an important
precursor to skills such as critical thinking, problemsolving and communication.
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Step Up to a Start Up participants begin their journey
with a screening of a feature film that explores
various themes related to entrepreneurship, personal
development and resilience. Each learner then receives
a toolkit designed to assist them in applying the skills
illustrated in the film to develop their own business
ideas. Following this, participants are given an
opportunity to compete with their peers by submitting
their business ideas for adjudication by a panel of
judges comprising established business leaders.
Winners receive ongoing support and mentorship in the
development of their ideas into fully-fledged businesses.
We are proud of our partnerships with the various
entities we have worked with in delivering enterprise
development services. We will continue taking part
in these partnerships as we work towards our
shared objective of providing innovative, meaningful
and sustainable solutions to the challenges facing
South African youth.
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... in universities
Enactus

Enactus is a global initiative aimed at encouraging university students to use
entrepreneurial approaches to address the most pressing socio-economic challenges.
Each year, the organisation hosts a series of competitions which allow young people to
showcase their entrepreneurial interventions to support community initiatives and receive
feedback from innovators, experts and business leaders. In addition, Enactus provides
opportunities for young people to connect with their peers, meet potential mentors
and participate in additional initiatives such as the MTN ICT Challenge, sponsored by
the Foundation.
The 2019 Enactus South Africa National Competition
was held in Johannesburg, bringing together students
from 22 local universities. The Durban University of
Technology (DUT) was once again crowned winners of
the national competition, having won the 2018 edition.
Following their crowning as South African champions,
the team representing Enactus SA travelled to the
prestigious Enactus World Cup held in the United States,
where it competed against students from 36 countries
across the globe. The DUT team presented its agribusiness-focused solution aimed at enabling rural
subsistence farmers to grow fresh produce in a
sustainable manner.
The MTN ICT Challenge is a competition which
recognises business ideas that use technology to
address socio-economic challenges in agriculture,
education and health in local communities. We are
proud of the six finalists of the 2019 competition.

These finalists came up with a number of exciting
ideas including apps such as Nandi, a web-based
platform which delivers educational solutions in a
fun and accessible way, and Notes Technology, which
facilitates the exchange of educational knowledge
among tertiary students. In addition, each of the
finalists received further support from the MTN Group.
This included funding for the continued development
of their mobile apps, funding for marketing initiatives
and support in accessing markets. The finalists also
received mentorship on business development, financial
management and personal development.

“Prior to the support we have received from
the MTN SA Foundation and Enactus, we
did not know how to structure our business
and our digital platforms. We have also
grown mentally and gained knowledge on
how to run a company.” – Kekeletso Malule

27

COMMUNITY PROGRAMMES

... for SMMEs
Datacomb
Development
Hub

Datacomb Development Hub (DDH) and
Hodisang Dipeu Holdings (HDH) are
enterprise development organisations
based in Gauteng and the Free State
respectively. They run intensive 12-month
business support programmes aimed at
imparting skills to youth-led enterprises
in the information, communication and
technology (ICT) sector. Participants in
the programmes include both youth- and
women-owned businesses. The Foundation
has worked with DDH since 2013 and with
HDH since 2014.
DDH implements its activities in Gauteng province
and in 2019 supported 20 entrepreneurs through
funding provided by the Foundation. HDH operates in
the Free State and targeted 30 entrepreneurs in the
same year.
To kick off each programme, participants underwent
a rigorous selection process designed to ensure a
comprehensive understanding of their needs. They went
on to receive support in the form of training, coaching,
mentorship and development of business plans.
The programme has helped these SMMEs access
markets, technology and specialist skills that will help
grow their businesses.
Participants were also equipped with the skills they
need to effectively integrate technology into their small
businesses and explore additional opportunities in
ICT. This stimulated their interest in ICT solutions and
supported entrepreneurs in using technology to enhance
their operations and offering. These interventions are an
important contribution in particularly in the Free State,
which is a province that is generally perceived to have
an underdeveloped ICT sector.
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Datacomb
Development Hub
Yred Technologies is a small business
located in Klerksdorp. The goal of the
business is to enhance the efficiency,
productivity and overall operations of
its customers. Its offering includes ICT
solutions such as IT planning, web design
and cloud computing solutions.
In 2019, Yred Technologies participated in the Datacomb
Development Hub enterprise skills development
programme. Support provided to the business
included business development training, covering
topics such as strategy, sales and marketing, and
financial management. Yred Technologies also received
equipment in the form of a laptop and a tablet that is
now used as a point of sales machine.
Since participating in the programme, Yred Technologies
has been able to expand its customer base and now
employs three full-time staff. The growth and success
of the business demonstrate the impact of our
programmes on youth-led businesses.

“We live, eat and breathe technology. It is the reason we have been able to grow
so quickly and deliver high-quality services to our customers. The support from
MTN and site visits DDH continues to conduct even after we completed the
programme have meant a lot for me personally, but also for the business, and
will help us to keep growing.” – Thabo Moselane, Director: Yred Technologies
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The MTN Art Collection, now in its 22nd year of existence,
is an appreciating corporate asset of 1 400 artworks
produced by South African and African artists from
the pre-colonial to post-apartheid and contemporary
times. Established in 1998, the mandate for the MTN Art
Collection calls for its utilisation as an educational and
social development tool in support of the arts and culture
sector in South Africa. This is based on the understanding
that art has an important role to play in driving social
cohesion, fostering nation-building and educating the
youth on cultural and heritage development. In 2019,
the Foundation continued to adhere to this mandate
by maintaining long-standing partnerships with trusted
stakeholders from the sector in the implementation of its
arts and culture programmes.

As part of the MTN Art Collection initiative, the Foundation
curated and sponsored several exhibitions and outreach
programmes in different parts of the country which
included the following: Continuing Conversations
at the National Arts Festival in Makhanda (formerly
Grahamstown), Conversing the Land at the UJ Art
Gallery in Johannesburg and the Dreams, Wishes and
Expectations_RECYCLED exhibition, at the Castle of
Good Hope in Cape Town and at the MTN head offices in
Johannesburg. In addition, approximately 941 primary
school learners and 20 teachers from four disadvantaged
rural primary schools in the Northern Cape benfited
from a Schools Outreach programme implemented in
partnership with the William Humphreys Art Gallery
(WHAG) in Kimberley. The programme introduces the
learners and teachers to arts appreciation and production
as a way of developing their creative skills, broadening
their horizons and allowing them to dream bigger.

Arts
Culture
and

PROGRAMMES
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CONVERSING
THE LAND

DREAMS, WISHES AND
EXPECTATIONS_RECYCLED

120

100

beneficiaries reached

WHAG/SCHOOL
OUTREACH
PROGRAMME
reached

1 205
+ 30 teachers

re

learners

guests at opening

CONTINUING CONVERSATIONS
EXHIBITION

Reached over

30 000
visitors during the
festival

Established in 1998, the mandate for the MTN Art Collection calls
for its utilisation as an educational and social development tool in
support of the arts and culture sector in South Africa. This is based
on the understanding that art has an important role to play in driving
social cohesion, fostering nation-building and educating the youth
on cultural and heritage development.
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Conversing the Land
Conversing the Land was a collaborative art exhibition jointly curated by Annali CabanoDempsey of the University of Johannesburg (UJ) Art Gallery and Katlego Lefine of
the MTN SA Foundation. It opened at the UJ Art Gallery in October 2019, ran until
November 2019 and was seen by approximately 600 visitors.
Conversing the Land was inspired by contemporary
South African discourse around equality, social justice
and economic access and agency. From the pre-colonial
to the democratic era events on the landscape have
left unmistakable traces of themselves. The topic of the
land becomes primary in attempting to understand and
address societies’ concerns and challenges. Historical
accounts and changes are inevitably evoked; the histories
of communities offer contrasting voices and perspectives
of which artworks featured in the exhibition refer to.
The exhibition thus contributes to the conversation
by looking at the politics of landscape representation
and introducing contemporary expression in the form
of the emerging artists’ entries who advocate their
own sentiments as to their understanding and focus in
Conversing the Land.
In line with its aim of empowering the youth, the
collaboration encompassed a mentorship programme
aimed at final year Fine Art students from the UJ
who, in preparation for the exhibition, participated in
administration and gallery management. The student
mentees included Jaylin Richardson, Jordan Hance and
Ingha Mago. They were also responsible for developing
and designing the educational supplement and managing
the accompanying educational programme of which
65 learners from the New Nation School participated in.
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Siyabonga Mahlaba, Re-Formed (2019),
Digital print on photographic paper

Setlamorago Mashilo, The Land will decide (2019),
Concrete, steel and enamel bowl
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Selwyn Steyn, The Mind Dissolves in the Substrate That is the Land (2019),
X-Rays on Fabriano

As before, the programme invited emerging artists from
across the country to competitively submit entries.
Applicants were guided by the exhibition’s theme of
Landscape represented under the sub-themes of:
Inhabiting the land, Working the land and The land in
conflict. The participating artists were free to engage with
these themes in any of their desired mediums, thus the
outcomes encompassed digital and new media works
juxtaposed with traditional mediums. The ten emerging
artists that were chosen to exhibit alongside prominent
South African artists included Tebogo Moche, Nico Ras,
Michelle Monareng, Shayna Rosendorff, Lebo Magolego,
Devlin Tim, Setlamorago Mashilo, Niel Badenhorst,
Siyabonga Mahlaba and Selwyn Steyn.

Neil Badenhorst, Return to the garden (2019),
Digital media on paper

Nine of the ten participants were each rewarded with
R3 000 for their contribution to the exhibition. The overall
winner, Siyabonga Mahlaba, received R30 000 for his
photographic pieces titled Re-Formed, which we trust
will support this promising young artist in his future
endeavours.
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Dreams, Wishes and
Expectations_RECYCLED
First opened in 2017 at the Voices of Women Museum (VoWM) in Durban, curator and
artist, Coral Bijoux took the Dreams, Wishes and Expectations_ RECYCLED exhibition, in its
second edition, to new dimensions by returning it to the “scene of the crime” – the Castle of
Good Hope in Cape Town, the oldest colonial building in South Africa.
“The Castle, a building imbued with our history of a past
long gone that stands erect within our presence and
forces us to contemplate its existence, [it] becomes the
space where we can remember into past generations
what transpired, where we lost our souls, and how we
regain them on our own terms” (Bijoux 2019).
Bijoux takes an introspective look at historical and
current issues around gender equality within the context
of the Voice of Women Collection of narratives by
South African women. She constructs art installations
by recycling plastic bags as a metaphor for human
behaviour, that which discards and uses people and
things without thinking. She incorporates her work with
the art collections of the VoWM and MTN.
The exhibition was opened at the Castle of Good Hope
in Cape Town in February 2019, which was attended
by approximately 3 000, mostly foreign, visitors.
In addition, the Foundation, assisted by creative
agency Magna Carta, produced a 3D virtual rendering
of the exhibition which was made available on an
embedded link which you can access from the
Foundation’s website.
To launch the 16 Days of Activism Against Gender-based
Violence (GBV) campaign in November, the Foundation
relied on its trusted partnership with the VoWM to
bring the Dreams, Wishes and Expectations_RECYCLED
exhibition to the MTN head office in Johannesburg.
In addition to curating a third edition of the exhibition,
specifically for MTN’s head offices, Bijoux also
facilitated a workshop and walkabout with a group
of 20 patients from the Krugersdorp Life Recovery
Centre on 26 November. This Centre was also a 21 Days
of Y’ello Care beneficiary and was tremendously
appreciative of the experience awarded to their clients
and facilitators during their visit to the exhibition and
MTN’s head office.
In continuation of the campaign against GBV, Bijoux
and co-facilitator, Tholakele Mdakane from the Voices

of Women Museum, also conducted a Story Gathering
embroidery workshop with a group of women from
the Sarah Baartman Recovery Centre in Cape Town
at the beginning of December. Their embroideries
were accessioned into the VoWM’s archival collection.
These stories of a group of women from the
Western Cape, who are not only abused by their partners
but are themselves abusive as a result of drug-related
dependencies and illnesses, formed the locus of this
week-long activity. The narratives and engagement by
the participants were indicators of hope and survival
– an encouragement to anyone in a similar situation.
The Voices of Women Museum have conceptually
reframed the many stories and embroideries in their
approximate 3 000-piece collection.
In 2020, the Foundation’s sponsorship will assist in
the improvement of the VoWM’s website to become
much more interactive. In addition to improving the
website’s interface, it will include essays and blog
articles by a number of notable writers such as
Professor Rozena Maart as well as emerging writers
and poets across South Africa. An improved, interactive
digital platform will undoubtedly extend the valuable
work of this small but important organisation.
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MTN/WHAG

Schools Outreach programme
In 2019 the long-standing partnership
between the MTN SA Foundation and
the William Humphreys Art Gallery
(WHAG) implemented another successful
educational initiative. The programme
continued its schools outreach activities,
centring on art as an educational tool that
can contribute to inclusive development.
This was done by encouraging learners
from disadvantaged backgrounds to hone
their artistic and entrepreneurial talents
from a young age.
The programme consists of a travelling exhibition of
approximately 16 artworks from both the MTN and
WHAG art collections taken to four disadvantaged and
rural primary schools in the Northern Cape. In these
primary schools in Hartswater, Groot Mier, Neilersdrift
and Douglas, the WHAG’s outreach team presented artmaking workshops, film screenings and reading sessions
to over 941 learners and 20 teachers. In addition, the
Foundation donated five Samsung Galaxy Tablets 10.1
with S-Pen and 30 Samsung A6 Tablets with a provision
of free MTN data for the next 24 months, which enabled
the WHAG team to introduce an ICT component to the
programme. Learners were therefore able to surf the
internet and interact with colouring-in applications such
as Learn Art.

The Foundation is very proud of its partnership with the
WHAG and the results we have been able to achieve in
the Northern Cape, a sparsely populated province with
high levels of poverty and very few opportunities for
young people to explore the arts. This work will play an
important role in stimulating the development of children
from an early age and allowing them to dream beyond
their current circumstances.
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Imbali’s Adventure Into Art
resource books

The MTN SA Foundation also continued its long-standing
and productive partnership with The Imbali Visual Literacy
Project by sponsoring the development of a web-based
digital platform for the Imbali Artbooks: Adventuring Into Art
resource book series. This series of eight beautifully designed
curriculum-based resource books was launched in 2018. It is
the product of Imbali’s more than 30 years of experience in
working with teachers at schools across the country and are
designed specifically as a response to the lack of appropriate
art images and art books in under-resourced rural and
township schools.

The digital platform, which will be launched in early
2020, offers access to a selection of basic lesson plans
extracted from the books, instructional videos including
embedded YouTube links and specially commissioned
motivational videos. The latter will include interviews
with teachers and activities carried out by them when
they participated in earlier resource book introductory
workshops.
The platform will also feature a teachers’ forum, via
a linked Facebook page, called Adventuring Into Art:
Teachers Forum, where educators and trainers can
discuss their work among one another, exchange
ideas, form support groups and share pictures of
their learners’ work. This forum will also enable the
Imbali facilitators to assess the impact, successes and
challenges of teachers’ implementation of the ideas and
activities from the books.
In addition to the web-based platform the Foundation’s
sponsorship also enabled the roll-out of at least
160 resource books, accompanied by Imbali’s

instructional workshops, to schools in the Free State,
Mpumalanga and the Eastern Cape. With further support
from the Foundation it is anticipated that, by the end of
2020, this initiative will assist at least 360 teachers and
subject advisers to improve arts and culture education
for at least 64 800 art learners in these three identified
provinces. Of course, once the web-based digital
platform is launched, countless numbers of teachers
and artists will benefit from this valuable intervention
and will continue to benefit in the foreseeable future.
In the past, teachers have reported that they are unable
to fully implement certain activities since they lack
basic art materials. In response to this the Foundation,
in addition to the books, funded packs of art materials
which include good-quality paint, paintbrushes
and paper. Every single teacher who attended the
introductory workshops received these materials and
welcomed it with great delight.
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The Special Programmes portfolio leverages
MTN’s core business strengths in ICT to support
initiatives that respond to national priorities or
the urgent needs of disadvantaged communities
as they arise. These initiatives include employee
volunteerism programmes such as the 21 Days of
Y’ello Care campaign, Mandela Month and the Back to
School campaign.
In 2019, MTN SA’s 21 Days of Y’ello Care campaign was
implemented over a period of three weeks, in parallel
with the 21 other countries in which MTN operates.
The campaign was highly successful and once again
opened up opportunities for MTN employees to give
back to the community and reinforce the value of digital
infrastructure and technology as an economic enabler.
The 2019 effort was divided into two: a main campaign

focusing on the provision of ICT infrastructure to a youth
centre for substance abuse and a Career Day, which
allowed 300 young people to interact with MTN employees
at the MTN head offices in Johannesburg.
Mandela Month activities presented an additional
opportunity for MTN to give back to the community.
Key activities included the donation of bicycles and
shoes to almost 2 000 learners from disadvantaged
communities.
The Foundation also partnered with ZTE and Huawei,
in the implementation of a 16 Days of Activism against
gender-based violence campaign, and hosting of a
Christmas Party at a children’s home in Orange Farm,
respectively. These activities are detailed in the following
section of the report.

MANDELA MONTH
2 000+ beneficiaries

BACK TO SCHOOL PROJECT

1 500 school bags
461 bicycles

3 000 pairs of school shoes
2 000 school bags

Specia
PROGRAMMES
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“MTN’s 21 Days of Y’ello Care is an annual employee volunteerism initiative
launched in 2007. It aims to facilitate staff participation in high-impact social
projects in their communities. ”

MTN

21 days of Y’ELLO Care

2 700

MTN employees volunteered

CHRISTMAS DRIVE

250 back packs
with stationary
donated

al

15 beneficiary sites
3 000 PAIRS OF SCHOOL SHOES

Y’ello Care Career Day

20

16 DAYS OF ACTIVISM CAMPAIGN

seater multimedia
centre in Kokstad, KZN

The Special Programmes portfolio leverages MTN’s core business
strengths in ICT to support initiatives that respond to national priorities or
the urgent needs of disadvantaged communities as they arise.
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21 Days of Y’ello Care
MTN’s 21 Days of Y’ello Care is an annual employee volunteerism initiative launched
in 2007. It aims to facilitate staff participation in high-impact social projects in their
communities. The theme for the 2019 campaign was Creating a Brighter Future. The focus
was on youth empowerment in line with the socio-economic challenges and key priorities
of the communities.
MAIN CAMPAIGN
The Foundation identified Life Recovery Youth
Centre in Randfontein outside of Johannesburg
as its main beneficiary for the 2019 campaign.
The facility went on to receive a multimedia
centre from the Foundation.
The main campaign was aligned to the
government’s National Drug Master Plan
which mandates the National Department of
Social Development (DSD) to seek solutions for
the reduction in substance abuse nationally.
The project therefore had the support of a
number of stakeholders such as the DSD,
the Department of Basic Education (DBE), the
National Development Agency (NDA) and the
South African Social Security Agency (SASSA).

C A R E E R D AY
On the final day of the 21 Days of Y’ello Care
campaign, 300 learners attended a Career Day
hosted at MTN’s head office. This created an
opportunity for them to engage in one-on-one
engagements with MTN employees with the view
of exploring their individual career interests and
receiving knowledge and information on the
future world of work, and how they can prepare
themselves for it.
The day ended with a gathering of all invited
learners at the MTN auditorium, where digital
content for subjects like CAT, mathematics and
IT was showcased. This is expected to result
in increased uptake of these subjects among
learners from disadvantaged backgrounds.
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BENEFICIARY CASE STUDY

Life Recovery Youth Centre
Life Recovery Youth Centre is a facility located in Randfontein, Johannesburg.
It provides holistic interventions aimed at mitigating the social, psychological and health
impact of substance abuse. This includes a 24-hour service which currently has over
300 beneficiaries as part of the in-patient treatment programme and 44 in the halfway
house programme.
The in-patient programme is built around a six-week
treatment plan that includes detoxification, while the
halfway house programme provides a six to 12-month
residential substance abuse programme focusing on
aftercare, psychosocial support and reintegration
services. These services include skills development
training in areas such as computer skills, life skills and
job readiness.
In 2019, the Foundation provided the centre with a fully
equipped multimedia centre. It also made a contribution

towards the renovation of an existing library. Equipment
donated by the Foundation included an interactive white
board, printer and teacher station. The Foundation
also provided Life Recovery Youth Centre with internet
connectivity for the next 24 months.
The investment, valued at a total of R750 000, was part
of the events organised to commemorate International
Day against Drug Abuse and Illicit Trafficking. It was also
part of the MTN 21 Days of Y’ello Care campaign.

“South Africa is one of the countries hardest hit by the scourge of alcohol
and substance abuse. The Department of Social Development will continue
to work in partnership with NGOs, other government departments and
businesses such as MTN to educate communities about the dangers of drugs.”
Hendrietta Bogopane-Zulu, Deputy Minister: Social Development
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16 Days of Activism

– partnership with ZTE
MTN and ZTE have a documented track record of working together to support
organisations at the forefront of the fight against gender-based violence. This partnership
continued in 2019 when Khanyiselani Development Trust, a non-profit organisation
operating in KwaZulu-Natal, received a donation of a multimedia centre.
Khanyiselani Development Trust was established
in 2001. It serves the township of Bhongweni and
surrounding areas in the Greater Kokstad Municipality,
KwaZulu-Natal. The organisation addresses the impact
of HIV and AIDS, with a particular focus on orphans and
vulnerable children, people living with HIV and youth
at risk. It also supports victims of domestic violence.
Services provided to victims of domestic violence include
shelter, skills training and assistance in accessing
social grants. This victim-centred approach has seen
Khanyiselani Development Trust grow into one of the
most trusted organisations in Kokstad.
Our donation was valued at R600 000, and included
state-of-the-art computers and printers. In addition,
we provided the centre with connectivity for 24 months.
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The ability to carry out daily activities, maintain
employment or develop new skills is often diminished
by the experience of repeated abuse. This leaves
victims of gender-based violence vulnerable to further
abuse, poverty and poor health. It is for this reason that
Khanyiselani Development Trust has developed holistic
interventions that empower its beneficiaries and help
them build a better life for themselves. The equipment
donated by the Foundation is used by victims of
domestic violence in improving their computer skills and
accessing employment opportunities.
Our partnership with Khanyiselani Development
Trust was facilitated by the Department of Social
Development. This demonstrates the importance of
collaboration and positive results that can be achieved
when the private sector partners with the government
and communities themselves.
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Back to
School

Campaign

Mandela
Month

The month of June is earmarked to celebrate the
legacy of a global icon, the late Nelson Mandela.
Individuals all over the world are encouraged
to contribute 67 minutes of their time towards
a worthy cause. MTN has participated in
Mandela Day activities since 2010 and
consistently taken a people-centred approach
that targets the needs of underprivileged
communities.
The 2019 campaign provided 460 learners in rural communities,
who have to travel more than 10 kilometres to get to school, with
bicycles. Included with each donation was a toolkit for safety and
repairs comprising a helmet, bone wrench, bicycle lock, pump
and spanner. The Foundation also handed over 1 500 pairs of
shoes to learners from disadvantaged communities.
The goal was to ensure that vulnerable children attend school
on time regardless of weather conditions. The initiative is also
aimed at restoring the dignity of learners by providing them
with 3 000 pairs of school shoes and is in line with Sustainable
Development Goal 2, that seeks to improve access to, and
completion of, quality primary and secondary education.
The initiative was implemented in partnership with a number of
stakeholders including various government agencies, local NGOs
and communities themselves.

In 2019, the MTN SA
Foundation partnered
with the DBE for the
announcement of the Senior
National Certificate results.
This gave us an opportunity
to award prizes to the top
ten learners at both national
and Gauteng provincial
levels. As part of this effort,
the Foundation awarded the
top-performing township
school with a 40-seater
multimedia centre to the value
of R750 000.
This was in addition to the donations
of multimedia centres mentioned
in earlier sections of this report.
Further, the Foundation partnered with
provincial Departments of Education
nationally to increase learners’ access
to schools in January month when
schools reopen. 3 000 backpacks and
3 000 pairs of shoes were handed
over to learners from disadvantaged
communities. The backpacks included
stationery, hygiene packs and MTNbranded merchandise. The Back to
School campaign is aligned to the
priorities of the National Development
Plan and seeks to improve access
to and completion of primary and
secondary education.
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MTN complements
ICT skills development
and digital inclusion with
basic literacy
In June 2019, the MTN SA Foundation
launched an award-winning literacy
app. Known as Feed the Monster,
the app is designed to make learning the
fundamentals of reading more meaningful
and fun. Feed the Monster also addresses
tech literacy, allowing learners to develop
crucial digital skills which are the
cornerstone of life in the information age.
Feed the Monster complements existing MTN SA
Foundation programmes. It is also designed for use
with the ICT equipment that has been donated to
schools across the country by the MTN SA Foundation.
In addition, the app is designed to accommodate
learners with special needs, in line with MTN’s
commitment to provide inclusive ICT solutions.
ICT solutions like Feed the Monster which target basic
skills such as literacy can be an important starting
point in addressing some of the structural issues
which characterise South Africa’s education system.
MTN believes that by supporting the roll-out of this
platform, it will make a lasting contribution to the
development of South Africa.
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MTN/Huawei

Christmas Party

Each year, MTN hosts a Christmas party for
children from disadvantaged backgrounds.
This is done in partnership with Huawei. In 2019,
Arekopaneng Community Centre in Orange Farm
was selected as the beneficiary. The centre was
established by local non-profit, Afrika Tikkun.
Over the last 25 years, Afrika Tikkun’s activities have been
focused on the economic empowerment of young South Africans
with the goal of helping them break the cycle of poverty.
The organisation achieves this through its Cradle-to-Career 360˚
model. This includes interventions targeted at children aged two
to six years. The goal is to facilitate the achievement of ageappropriate developmental and school-readiness milestones and
set a firm foundation for learning throughout the school career.
Arekopaneng Community Centre received a donation of
R145 000 from MTN and Huawei. This made it possible for a
total of 1 895 children to participate in Christmas Day festivities
during which they were treated to a number of activities and
entertainment including face painting, a jumping castle, game
station and DJ. Beneficiaries also received food buckets
containing a delicious lunch and snacks as well as food parcels
to cater for their families over the December holidays. As part of
our tradition, each child received a photo of themselves posing
with Santa, creating a lasting memory of the day.

MTN
Award

for Social
Change
In 2019, we partnered with
Trialogue to deliver the
inaugural MTN Awards for
Social Change. The awards aim
to establish a platform through
which non-profit organisations
(NPOs) are exposed to
monitoring and evaluation
practices and principles that
will enable them to enhance
their abilities to measure the
outcomes of their work, and
ensure maximum impact is
achieved.
A total of R1 million in prize money was
awarded to the winning NPOs in each
of three categories, and a fourth bonus
winner. TEARS Foundation won the
award in the small NPO category while
gold Youth Development Agency won
the award in the medium NPO category.
Teach A Man to Fish won the award in
the large NPO category and the Ubunye
Foundation Trust was the winner of the
bonus prize.
It is our hope that, through the awards,
we will establish a platform for learning
and sharing information that will assist
non-profits to engage in effective
monitoring and evaluation practice.
This is in line with our commitment to
evidence-based decision-making as we
work towards implementing programmes
that are contextually relevant and in
line with the needs and priorities of the
communities in which we operate.
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MTN8

Legacy
Programme
The MTN8 Wafa Wafa tournament is a football tournament
established by MTN, in partnership with the Premier Soccer League.
The competition is contested by clubs that finish in the top-eight
bracket during the Absa Premiership league season. The winning club
receives the coveted R8 million prize, while the runner-up and remaining
clubs get a participation fee of R800 000.
The tournament has always been about more than just football and is committed to making
the lives of fans and consumers brighter. It is against this background that the MTN8 Legacy
Programme was initiated. The intervention is an extension of the Foundation’s work in the
education space. The goal is to give back to the communities in which MTN operates, and create
a platform through which young people can draw inspiration from and interact with their
football heroes. The MTN8 Legacy Programme also contributes towards ensuring a healthy
balance between education and recreational activities in South African schools.
As part of the 2019 campaign, MTN donated Dream Bags consisting of football and, in
some instances, netball kits to various schools. MTN also invited football legends
to provide coaching clinics to learners from various schools, equipping
them with skills they can use while playing their favourite sport and
in other parts of their lives. The Foundation played a vital role in
identifying schools in need of football gear in each of the
country’s nine provinces. These schools were then
selected as beneficiaries of the MTN8
Legacy Programme.
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The successful implementation of our programmes
requires a clear vision, careful planning and consistent
stakeholder engagement. We have made considerable
investments in cementing the relationships we need
to achieve this including working closely with partners
such as schools for learners with special needs, local
communities and the private sector. We also continued
our strategic partnerships with government departments
such as the Department of Basic Education, the
Department of Health, the Department of Small Business
Development and the Department of Social Development.

The highlight of our stakeholder engagement activities
were our two calendar events, the Stakeholder Luncheon
and the Women’s Day Luncheon. Once again, the two
events created an opportunity for us to celebrate our
positive impact and to share plans for the future with
our key stakeholders. This allowed us to reinforce the
partnerships that have contributed to our success and
look towards a future of even more engagement and
collaboration.

Stakeholder
RELATIONS
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Stakeholder
Luncheon

The 2019 Stakeholder Luncheon was
hosted at Memoire Wedding Venues in
Muldersdrift. The theme for 2019 was
Building business leaders of tomorrow
in line with the Foundation’s key
priority areas of entrepreneurship and
youth empowerment. Delegates were
welcomed by the new board chairman,
Dr Mosibudi Mangena, whose keynote
address highlighted the importance
of stakeholder engagement and
cross-sectoral collaboration.
Other notable guests included
Zodwa Pakade, MTN SA
Foundation board member,
Mapule Bodibe, MTN
SA Foundation board
member, and other
government dignitaries.

“The MTN programme has
helped me to acquire important
skills such as communication,
teamwork and leadership. As a
result, I was able to start my own
community organisation that
deals with youth empowerment.”
– Wendy Nkosi
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The Foundation’s
youth empowerment
beneficiaries Wendy Nkosi
and Brian Phahle were
also present, and shared
their experiences and the
opportunities the Foundation
has created for them.
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Women’s Day
Luncheon

In recognition of the historic march
organised by South African women on
9 August 1956, the Foundation held its
annual Women’s Day Luncheon. The event
was hosted at Hoyohoyo Chartwell
Lodge in Johannesburg under the theme
Youth Empowerment. In line with the theme
and overall focus of the event, each of
the 100 guests was invited to bring their
mentee. This created an opportunity for
mentors to show their mentees how the
business world works and for them to
network among one another.
Keynote addresses were delivered by Kusile MtunziHairwadzi, General Manager of the MTN SA Foundation
and Jacqui O’Sullivan, Executive: Corporate Affairs
of MTN. Several speakers also took to the podium to
address guests including Ms Lerato Morulane from the
United Nations Population Fund Youth Advisory Panel
and Ms Vumile Msweli an entrepreneur and academic
whose interests include leadership, finance and women
empowerment.
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Financials
Directors’ report
The directors herewith present their report for the period
ended 31 December 2019.
General overview
The Foundation was incorporated in 2007. The main
business of the Foundation to:
•	Contribute to enhancing teaching and learning in
South Africa
•	Contribute to socio-economic development of
disadvantaged communities
•	Raise the profile of MTN SA as a caring
corporate citizen.
During 2014 the Foundation adopted a new strategy to
guide it in its aim of becoming a leader in “enhancing
capacity of communities, for self-reliance, in a bold new
Digital World”.
The Foundation is registered as a non-profit organisation
with the Department of Social Development and the
registration number is NPO 65764.
Authorised and issued share capital
The Foundation is a non-profit organisation and has no
share capital.

Events after the reporting date
Refer to Note 14 of the full annual financial statements for
details of events arising between the date of these annual
financial statements and the date of approval which would
affect the users of these annual financial statements to
make proper evaluations and decisions.
Going concern
The directors have reviewed MTN South Africa Foundation
NPC’s budget and cash flow forecast for the year to
31 December 2020. Based on this review, and in the light
of the current financial position and existing borrowing
facilities, the directors are satisfied that MTN South Africa
Foundation NPC has access to adequate resources to
continue in operational existence for the foreseeable
future and is a going concern and has continued
to adopt the going concern basis in preparing the
financial statements.
Auditor
The audit committee recommends to the board the
reappointment of the auditor, PricewaterhouseCoopers
Inc., in accordance with section 90(1) of the Companies
Act. PricewaterhouseCoopers Inc. has indicated its
willingness to continue in office.

Review of operations and financial position
The financial results of the Foundation for the year under
review and the financial position at 31 December 2019 are
set out in the accompanying financial statements.

Statement of financial position
as at 31 December 2019
2019

2018

R

R

Current assets

7 067 839

10 149 631

Receivables and prepayments

7 067 839

8 846 562

–

1 303 069

7 067 839

10 149 631

899 393

1 609 055

ASSETS

Cash and cash equivalents
Total assets
EQUITY AND LIABILITIES
Equity
Accumulated funds
Shortfall for the year
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1 609 055
(709 662)

3 414 977
(1 805 922)

Current liabilities

6 168 446

8 540 576

Trade and other payables

5 162 448

8 540 576

Bank overdraft

1 005 998

–

Total equity and liabilities

7 067 839

10 149 631
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Statement of comprehensive income
for the year ended 31 December 2019
2019

2018

R

R

INCOME

58 781 840

54 417 918

Grants received

58 000 000

54 000 000

781 840

417 918

Interest received
EXPENDITURE

(59 491 502)

(56 223 840)

(829 261)

(762 650)

Audit fees

(81 966)

(82 166)

Bank charges

(14 856)

(25 124)

Operating expenditure

(25 958)

(21 042)

(706 481)

(634 318)

Project expenditure

(58 662 241)

(55 461 190)

Education

(34 575 069)

(32 874 127)

Community

(12 515 670)

(12 460 400)

Special projects

(11 571 502)

(10 126 663)

(709 662)

(1 805 922)

Interest expense
Directors’ fees

Net deficit for the year

–

Other comprehensive income
Total comprehensive loss for the year

(709 662)

–
(1 805 922)

Statement of changes in funds
for the year ended 31 December 2019
Contribution

Accumulated
funds

Total funds

R

R

R

Balance at 1 January 2018

–

3 414 977

3 414 977

Total comprehensive loss

–

(1 805 922)

(1 805 922)

Balance at 31 December 2018

–

1 609 055

1 609 055

Total comprehensive loss

–

(709 662)

(709 662)

Balance at 31 December 2019

–

899 393

899 393

2019

2018

R

R

Statement of cash flows
for the year ended 31 December 2019

CASH FLOWS FROM OPERATING ACTIVITIES
Cash generated from operations
Interest paid
Interest received

(3 064 949)

(1 036 382)

(25 958)

(21 042)

781 840

Net cash utilised in operating activities

(2 309 067)

Net decrease in cash and cash equivalents

(2 309 067)

Cash and cash equivalents at the beginning of the year
Net cash and cash equivalents at the end of the year

417 918
(639 506)
(639 506)

1 303 069

1 942 575

(1 005 998)

1 303 069
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Beneficiaries
and partners
National

Northern Cape

Department of Arts and Culture
Department of Basic Education
Department of Communication
Department of Health
Department of Public Services and Administration
Department of Social Development
Department of Telecommunication and Postal Services
National Development Agency (NDA)
South African Social Security Agency (SASSA)

Northern Cape Department of Education
Walter Sisulu University
William Humphreys Art Gallery (WHAG)

Gauteng

Free State

Afrika Tikkun: Arekopaneng Community Centre
City of Johannesburg
Gauteng Department of Education
Gauteng Department of Social Development
Gauteng Department of Health
Randfontein Life Recovery Centre
Sizwile School for the Deaf
Sefako Makgatho Health Sciences University (SMU)
University of Johannesburg

Free State Department of Education
Free State Department of Health
University of the Free State

Mpumalanga
Hlayisani White Door Centre of Hope
Mpumalanga College of Nursing
Mpumalanga Department of Social Development
Mpumalanga Department of Education
Mpumalanga Department of Health
University of Mpumalanga

North West
Excelsius Nursing College
Mmabatho College of Nursing
North West Department of Education
North West Department of Health
North West Department of Social Development
North-West University (Gallery)

Limpopo
Limpopo Department of Education
Limpopo Department of Health
University of Limpopo
University of Venda

Eastern Cape
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Eastern Cape Department of Education
Eastern Cape Department of Health
Eastern Cape Department of Social Development
Lilitha Nursing College
Palmerton Centre for Women

Western Cape
Saartjie Baartman Centre for Women and Children
Western Cape Department of Education
Western Cape Department of Health
Western Cape Department of Social Development

KwaZulu-Natal
KwaZulu-Natal Department of Education
KwaZulu-Natal Department of Health
Nompumelelo Special School, Secondary/High School

Programme Partners
Active Revision
Amazwi Abesifazane – Voices of Women Museum
Chrizan Procurement Services
Central Gauteng Athletics
Datacomb Development Hub
Digitron Integrated Systems
Enactus
Huawei South Africa
Ham Ethop Designs
Hodisang Dipeu Holdings
Imbali Visual Literacy
Khanyiselani Development Trust
Lawrence Khekhe Educational Foundation
Primestars Media
Qhubeka (BEE Programme)
SAGE South Africa
SPLS Consulting
SAU Trading
Samsung South Africa
The Training Room Online (TTRO)
Themolo Business Enterprise
Tshwaranang Legal Advocacy for Women’s Rights
ZTE South Africa
University of the Free State
Una Technologies
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PHYSICAL ADDRESS:
MTN Group Limited Innovation Centre
216 – 14th Avenue, Fairland, Roodepoort 2170, South Africa
POSTAL ADDRESS:
Private Bag 9955, Cresta, Johannesburg 2118, South Africa
General enquiries about the MTN SA Foundation can be made through the central switchboard Tel No.: +27 (0)11 912 3000
Web: https://www.mtn.co.za/Pages/MTN-Foundation.aspx

